
TITLE:         Social Media Coordinator 

CAMPUS:       All-Campus 

REPORTS TO:  Communications Director 

SMT CONTACT: Grace Experience Director 

RELATES TO:    SMT, Creative Team, Ministry Development Pastor, Family Ministry,    

   Counseling, Groups, Admin, & all other departments via Project Request  

   Form 

JOB SUMMARY:   The Social Media Coordinator  is responsible for representing and  

   growing the Grace brand across all of our social media platforms,   

   including designing, writing, scheduling posts, and building  

   our online community. 

Duties & Responsibilities: 

• Grow and increase the effectiveness of all Grace Church brand accounts and Senior 

Pastor’s personal account 

• Plan & develop a consistent social media strategy and goals for relevant platforms 

(Instagram, TikTok, Facebook with a focus on Groups, LinkedIn, and other potential 

platforms 

• Work within our guidelines and with our Comms Director/Graphic Designer/Creative 

Photographer to create social posts, design simple social graphics, and write copy that 

reflect the Grace brand 

• Monitor and engage with our online community, responding with care according to our 

philosophy of communications and our House Rules. 

• Plan, execute, and manage social media advertising campaigns, including paid social ads 

and partnerships. Monitor and optimize ad performance to reach goals. 

• Track metrics and test new methods to grow and engage our audiences. Provide regular 

reports on key performance metrics and adjust strategies accordingly 

• Work with the Creative Team to create brand and event campaigns to promote Grace and 

Senior Pastor both locally and nationally  



• Stay informed about industry trends, emerging platforms, and best practices in social 

media marketing 

• Attend weekly staff and team meetings 

Requirements: 

• A dedicated walk with God that prioritizes both church and family 

• A desire to see people taking their next step toward Christ 

• Bachelor's degree in Marketing, Communications, or a related field (or equivalent 

experience) 

• Proven experience as a Social Media Manager or in a similar role, with a track record of 

successful social media campaigns 

• In-depth knowledge of popular social media platforms (Facebook, Twitter, Instagram, 

LinkedIn, TikTok, etc.) and social media management tools 

• Strong written and verbal communication skills, including copywriting and editing abilities. 

• Excellent analytical skills to interpret data and make informed decisions 

• An eye for clean and clear design 

• Strong organizational and time management skills to handle multiple tasks and meet 

deadlines 

• Familiarity with social media advertising and budget management 

• Proficiency in Adobe Creative Suite preferred 

• A commitment to continuing education in social media 

• Availability to work evening and weekend hours to support church events and services when 

necessary (hours and office time flexible) 

• Self-starter with strong work ethic


